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SEIN VERMÄCHTNIS 
ALS FOTOGRAF 

ELLSWORTH KELLY

KRIEG AUF DER
DOCUMENTA
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MODERNER BLICK

REMBRANDT

JULIAN BARNES  
ÜBER  

FÉLIX 
VALLOTTON
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HEILIG
ROBERT POLIDORI

FOTOGRAFIERT
FRA ANGELICO

VISIONÄR
 WIE EINE

APP DIE KUNSTWELT
REVOLUTIONIERT

MONSTRÖS
CHICAGOS
VERGESSENE

NACHKRIEGS MODERNE

Marguerite
Humeau
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MEHR GÜNTER 
FRUHTRUNK WAGEN

Florian ILLIES
 

DIE ZUKUNFT DES 
KUNSTBUCHHANDELS

Franz KÖNIG

FOTOS UND FRAUEN 
SEINES LEBENS
David BAILEY
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When the first issue of the magazine BLAU appeared in May 2015, it was 
clear from the start that it was to be the art magazine with the widest
circulation published in any German speaking country. The goal, however, 
is to also make it the most relevant, too. In each and every issue, readers
are virtually taken to the studios of the most important artists of our time. 
Through in-depth interviews they are able to get to know the iconic figures
of contemporary art, but also those important collectors and makers and
shakers that move the art world behind the scenes.

The editors look out for the relevance in the art of the past and give due 
space to classics that are timeless. Old masters are introduced a new and
forgotten talents are finally rediscovered.



MAGAZINE ODER SUPPLEMENT? BOTH!

Elegance and Reach
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BLAU combines the exclusiveness and opulence typical for its magazine
format with the reputation of the WELT as a newspaper of record, the
latter having acclaimed international recognition over the last years for its
outstanding expertise on art matters following the cooperation with
legendary figures such as Gerhard Richter and Cindy Sherman.

Whether it be the acclaimed American painter Christopher Wool granting
the magazine an audience or the pioneer of Minimal Art Carl Andre; 
fashion icon and patron of the arts Miuccia Prada welcoming the
magazine’s editorial team or mega-collector François Pinault, who is
otherwise known for his reservation: it may hardly be possible to get closer
to any of them than through BLAU.





As the euphoric feedback of the readers shows, BLAU enthuses art
experts and collectors alike as well as a broader audience interested in 
cultural matters. They are all equally convinced of the depth of the content
and the beauty of its language.

Whether it be celebrated authors such as Florian Illies and Martin 
Mosebach to contribute to BLAU or leading art critics and essayists such 
as Beat Wyss, Wolfgang Büscher or Dirk Schümer – all of them make the
reading of BLAU an intellectual delight.

The idea of class, elegance and significance is furthermore supported by
the magazine’s design, conceived by prize-winning Art Director Mike 
Meiré. BLAU, together with its readers, looks forward to the eight exciting
new issues to appear during 2018.



THE EDITORIAL TEAM

Cornelius Tittel 
Editor-in-Chief

Mike Meiré 
Art Director 

Gesine Borcherdt 
Editor

Swantje Karich
Deputy Editor-in-Chief

Hans-Joachim Mul̈ler 
Managing Editor 

Isolde Berger
Photo Editor

Helen Speitler
Managing Editor 

Manuel Wischnewski
Deputy Managing Editor

Elena Schlöndorff
Editorial Assistent



NEW DISTRIBUTION CHANNELS

BLAU is now available as a stand-alone magazine nationwide in the
trade.

BLAU has firmly established itself as a monthly supplement to DIE 
WELT with its unique approach to art and culture. The expansion as a 
stand-alone art magazine at the newsstand is the logical next step. With the
March issue, the art magazine BLAU starts nationwide in retail sales. DIE 
WELT subscribers will continue to receive BLAU as a supplement to the
newspaper. In addition, the individual BLAU distribution network will be
further expanded nationwide in museum shops, concept stores and art-
related bookshops. This makes BLAU even more visible as an independent
brand in the direct environment of the target group. For our advertisers, 
this means even more active readers and an even more purposeful
approach to our highly exclusive target audience.



NEW DISTRIBUTION CHANNELS

YOUR BENEFIT!

• Emphasizing the high quality of the brand and significantly increasing
visibility of the brand in the market

• Expansion of points-of-sale with a focus on urban areas and art
environments - exclusive and at the same time nationwide: such as
railway bookstores, airports, as well as selected wholesalers, art / 
bookstores, museum shops and concept stores

• Special magazine shipment to opinion leader with each issue
• Expansion of the distributed circulation through cooperation with

hotels, airlines, art fairs and more.

Ø Even higher qualification of the circulation and of the target audience
in addition to the "loyal DIE WELT subscribers": readers actively
decide in an affine environment for BLAU.



Publication Frequency 8 issues in 2018
(On Saturday in  the subscribers circulation of DIE WELT and at selected POS)

Price per Copy 6.00 EUR

Print circulation (total) at least 100,000 copies

Subscriber Circulation
(DIE WELT, Saturday) 50,796 copies (IVW Q IV 2017) 

60% 

57% 

SOCIO-DEMOGRAPHICS DIE WELT/ BLAU OVERALL POPULATION

Gender
Male 64% 49%
Female 36% 51%

Age Groups
20 - 39 years 34% 28%
40 - 59 years 37% 35%
60 years and older 23% 31%

Education and
Net Household Income
Undergraduate and above 38% 16%
3,000 EUR and above 54% 37%

62% 

60% 

82% 

87% 

89% 

INTEREST

VISITS

Source: Socio-Demographics: ma I 2017 (DIE WELT, Mo-Sa)
Source: Interest: AWA 2015 (DIE WELT, Mo-Sa 2014)
Source: ACT BLAU; Issue 31. October 2015, Basis: N = 401 People

KEY FIGURES

Overall Population
DIE WELT

Music

Books

Decorating and Interior

Photography

Art and Cultural Scene

Opera / Theatre

Art Exhibitons / Museums



BLAU is published as a supplement to the subscribers of DIE WELT 
and is also available at selected points-of-sale.

DATES OF PUBLICATION 2018

Remark: Dates may vary after printing specifications have been determined exactly.
Early ad deadline for special placement ads.

ISSUE DAY OF PUBLICATION AD DEADLINE DELIVERY DATE OF PRINTING DATA

BLAU 01/2018 02/24/2018 01/30/2018 02/08/2018

BLAU 02/2018 03/24/2018 02/27/2018 03/08/2018

BLAU 03/2018 04/21/2018 03/27/2018 04/05/2018

BLAU 04/2018 05/19/2018 04/23/2018 05/02/2018

BLAU 05/2018 08/25/2018 07/31/2018 08/09/2018

BLAU 06/2018 09/22/2018 08/28/2018 09/06/2018

BLAU 07/2018 10/20/2018 09/25/2018 10/04/2018

BLAU 08/2018 11/24/2018 10/30/2018 11/08/2018



SIZE
in page parts

FORMAT
width × height

AD RATES
EUR

2/1 Page 466 × 280 mm 44,850.-

1/1 Page 233 × 280 mm 25,500.-

2/3 Page 130 × 266 mm 19,200.-

1/2 Page (vertical/ horizontal) 98 × 266 mm / 216 × 128 mm 14,950.-

1/3 Page (vertical) 65 × 266 mm 9,850.-

* additional bleed all around: 5 mm                  Other formats are possible on request. 

PREFERENTIAL PLACEMENTS

Opening Spread 2nd cover page + page 3 52,300.-

Cover Gatefold 4 pages
111,400.- plus technical
costs**

Against Editorial left page next to editorial 27,750.-

Facing Table of Content 1 page next to contents 27,050.-

Facing Table of Content 2 page next to contents II 26,650.-

Cover Page outside back cover (OBC) 33,300.-

Inside Pages 1st double page 49,050.-

2nd double page 46,150.-

PLEASE NOTE: Discounts and agency commissions deductible for these ads for DIE WELT/WELT AM SONNTAG. 

Prices plus VAT. The price sheet applicable for
placing an order is the respective price sheet
current at the time of publishing including the
terms and conditions of Media Impact GmbH 
& Co. KG. for newspapers and the additional 
terms and conditions of the particular title in 
their current versions as stated on www.media-
impact.de.

Special and fixed placements:
Advance reservations must be confirmed within
a respective limited period set out in writing. If
this predetermined limit is not observed, the
reservation will automatically expire. Fixed 
placements require written confirmation from
the publishing company. We do not make
placement assurances for page-proportional 
orders. 

15 % agency commission when booking
through an agency approved by us. 

For formats and prices of the “art market” 
section, please refer to the price sheet for art
ads. 

AD FORMATS & PRICES 2018



BOUND SUPPLEMENTS FORMAT
width × height

RATE PER 1000 STARTED COPIES** 
EUR

Up to 2 pages Max 233 mm × 280 mm 88.-

4 pages Max 233 mm × 280 mm 101.-

8 pages Max 233 mm × 280 mm 112.-

GLUED INSERT 

Postcard 105 mm × 148 mm 83.-

Product sample / scent seal Min 55 mm × 75 mm 96.-

Booklet Min 55 mm × 75 mm 96.-

INSERT*** 

Up to 20g Max 213 mm × 260 mm 101.-

Up to 30g Max 213 mm × 260 mm 106.-

Up to 40g Max 213 mm × 260 mm 112.-

Additional ad specials available upon request. Feel free to contact us! 

15 % agency commission when booking
through an agency approved by us. 
Bookings of ad specials are not eligible for
discounts. 

* Ad special orders are not binding for the
publisher until submission of a binding sample 
of the ad special and its reconfirmation. 

** Plus technical costs if applicable.

*** Regional booking not possible. Only
bookable for total circulation. 

AD SPECIALS* & PRICES 2018



Format W 233 mm × H 280 mm 

Printing Method Cover: sheet-fed offset
Content: reel-fed offset

Paper Cover: 200 g/m2 Profimatt
Content: 90 g/m2 SCA Graphosilk

Processing Adhesive Binding (Fold Doubling 3 mm on each page, 6 mm on a doubled page) 

Resolution 300 dpi 

Bleed 5 mm all-round (6 mm for spreads)

ICC Profile Cover: ISO Coated v2
Content: ICC-Profil (PSO LWC Improved – Fogra 45L)

Colour Colour 4/4

Data Delivery High-End-PDF with Crop Marks

Printing Material blau-anzeigen@axelspringer.de

SPECIFICATIONS



CONTACTS
AXEL SPRINGER
MEDIAHOUSE BERLIN
GmbH
Mehringdamm 33
D-10961 Berlin 

Anzeigenleitung
Eva Dahlke
030 / 30 88 188 230 
eva.dahlke@axelspringer.de

Managing Director Media 
Impact
Knut Fabian Döring
069 / 96 23 85 43
knut.doering@axelspringer.de

Nord
Marco Hentschel
040 / 34 72 73 05
marco.hentschel@axelspringer.de

Verlagsgeschäftsführung 
Petra Kalb
030 / 30 88 188 200 
petra.kalb@axelspringer.de 

Anzeigenleitung Kunstmarkt
Julie Willard
030 / 30 88 188 420
julie.willard@axelspringer.de

Süd & Süd-West
Sebastian Prahl
089 / 74 32 596 491 
sebastian.prahl@axelspringer.de 

Süd-West & Mitte
Stefan Jung
069 / 96 23 85 45
stefan.jung@axelspringer.de 

Managerin
Sales und Disposition
Janka Kröbel
030 / 30 88 188 210
janka.kroebel@axelspringer.de

Ost
Benjamin Schroth
030 / 25 91 71 542 
benjamin.schroth@axelspringer.de

General Manager Luxury Sales
(Watches & Jewellery)
Michael Sandvoss
089 / 74 32 596 490 
michael.sandvoss@axelspringer.de

Sales & Brand Managerin
Neele Zimmer
030 / 30 88 188 193 
neele.zimmer@axelspringer.de

West
Oliver Spiller
0211 / 15 92 68 22 
oliver.spiller@axelspringer.de

General Manager Luxury Sales
(Fashion/Beauty/Design)
Kathleen Schwiezke
089 /74 32 596 473
kathleen.schwiezke@axelspringer.de

Mitte
Susanne Stoffel
069 / 96 23 85 13 
susanne.stoffel@axelspringer.de

Nationaler Handel
André Bohnet
030 / 25 91 71 240
andre.bohnet@axelspringer.de



International Sales
Media Impact GmbH & Co. KG
Benedikt Faerber
Axel-Springer-Str. 65
10888 Berlin
030 / 30 2591 7 25 72 
benedikt.faerber@axelspringer.de 

Benelux
MediaWire International
Anita Rodwell
Plein 1945, Nr. 27
1251 MA Laren
+31 651 480 108
rodwell@mediawire.nl

Großbritannien und Irland
Media Impact GmbH & Co. KG
Patricia Meier Woster
9 Wimpole Street, 3rd Floor
London, W1G 9SG
+44 20 7863 4314
patriciameier@axelspringer.co.uk

Deutschland/Österreich/Schweiz
Media Impact GmbH & Co. KG
Alina Friede
Axel-Springer-Str. 65
10888 Berlin
030/ 2591 7 25 71
alina.friede@axelspringer.de

Europa/AMEA
Media Impact GmbH & Co. KG
Fellin Wolter
Axel-Springer-Str. 65
10888 Berlin
030 / 2591 7 25 63
fellin.wolter@axelspringer.de

Italien
Axel Springer Media Italia S.r.l.
Cristiano Merlo
Via Leopardi No. 21
20123 Mailand
+39 02 4398 1865
merlo@axelspringer.it

Spanien
Publicitas International S.A.
María Navarro
Calle Gran Vía 6, 4t planta
28013 Madrid
+34 91 323 7911
maria.navarro@publicitas.com

Frankreich
Axel Springer Media France S.R.L
Jean-Robert Mamin
93, Avenue Charles de Gaulle
92521 Neuilly-sur-Seine CEDEX 
+33 17621 8500
jr.mamin@axel-springer.fr

Japan
Tandem Inc.
Yutaka Mogi
Kyodo Bldg. 4F
7-15-5 Ginza, Chuo-ku
+81 3 3541 4166
y.mogi@tandem-inc.com

INTERNATIONAL CONTACTS


